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construct includes borl

and motivation) dimensions. We believe that this re
struct model s theoretical and useful in studying trade show
performance. Thus, we start our rescarch from the consiruct
developed by Hansen (2004).

Differential effects of determinants on multi-dimensions of
trade show performance: By three stages of pre-show,
at-show, and post-show activities

3. A framework of this study

The purpose ofthis study is o examine the differential effect
of determinants on each dimension of rade show per

Based on tradition on time-based classification of trade show
activites, we categorized det is that affeet each trade
show performance nto tiee sages of pre-show, ashov, and

Chang Hyun Lee ™', Sang Yong Kim **

ing, and relationship-improvement, We believe it is not against
Hansen (2004) since he mentioned the possibilty of dimension

‘modification under the different environments,
Therefore, our conceptual model for analysis s the following
hown at

3.1, Basic assumprions

The cffect of determinant on trade show performance

ninants can be different by the stage

dete " cach

Absteact

e
g N e b effectiveness and performance by the stag
ance of e shows and led 0 capurs oibes ummm. of e show ptomanc s s imge biking, neatn-
‘atherings and 5o on. In this research, we study the differential effects of dete ade show objectives, pre-promotion and staff
it the pre-show activity
o prortionnd b
at-show sta

ment. We su

ond ey  conepil ucure i opres il menion of ade o
and

ize; and for the postshow stage
Tollowtap and performance measrement wrd chos as v

in cach stage (Rosson & Seringhaus, 1995). Exhibitors
ct with the prospects who didn't decide

interact with the prospects swho
show stage. Although the common purpose of both pre-show
‘and at-show promotional activites s to increase booth traffc,
pre-show promotional activities are more important than at.
show ones. The reason is that business buyers generally plan
their trade show time in advance and they use pre-show
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consider it lile important. Thus, we have four performance  purpose of pre-show promation is to secure a place on their
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